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HASTINGS COUNTY:
COMMUNITIES WITH
OPPORTUNITIES

Branding: Corporate Collateral + Direct Mail Campaign

CONCEPT: Attract small investors.

Hastings wanted to unite 14 very different municipalities together under
one umbrella brand in an effort to draw small investors, entrepreneurs and
freelance professionals. We at Small World needed to identify what set
each municipality apart and then create a succinct message which spoke to
Hastings' viability as a place where business ventures can be successful and
fulfilling.

GOAL: Establish Hastings viability as an investment option.

To help Hastings meet their investment retention and attraction mandate,
we worked with Miller Dickinson and Blais so we could understand
Hastings’ unique selling points. Through our research, we found that
Hastings could offer the best of both worlds. Not only could their economy
sustain a thriving business, they could also offer a high standard of living.

REALITY:

Over a span of 6 months, we researched, managed and communicated
with each of the 14 municipalities to create one message that met all of the
criteria. The logo and the tagline “Communities with Opportunities” put
the spotlight on Hastings’ unique offering, not only could you have a career
in Hastings, you could also have a high quality of life.
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