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JANUARY
 • Chili Fest
MAY
 • Spring Book Sale
JUNE
 • Art in the Garden   
  Tour
JULY
 • Wolfe Island Classic   
  5k -10k run
 • Western Horse Shows
AUGUST
 • Scene of the Crime   
 - Crime Writer’s  
  Festival
 • Wolfe Island Early   
  Year’s Artisan Auction
 • Annual Family Ball   
  Tournament

SEPTEMBER
 • Annual Plowing   
  Match  
 • Beauty of Wolfe   
  Island Photo Contest
OCTOBER 
 • Fall Book Sale
 • Annual Great  
  Pumpkin Weigh-In and  
  Autumn Social
NOVEMBER
 • Remembrance Day   
  Celebration
DECEMBER
 • Christmas Parade
 • Christmas Sing-a-long

Check the website for current information 
and new activities.

Pedestrians and vehicles carried at no charge.

Horne’s toll ferry operates seasonally from Cape  
Vincent in northern New York to Wolfe Island.  
For more information, please call 315.783.0638.

Wolfe Island
Branding: Marketing Materials + POP Stand
+ Merchandising + Marketing Strategy

CONCEPT: Generate the first cohesive marketing campaign
for Wolfe Island, Ontario.
Previously, marketing on the island was left up to individual businesses.We 
were hired to create a brand that inspired tourism and was true to Wolfe 
Island’s identity.

goal: Develop a brand that inspired emotion. Instantly.
We wanted our campaign to trigger an instant emotional connection with 
our targets. Wolfe Island is the largest of the world renowned 1,000 islands 
and possesses a peace and tranquility that is almost tangible. We recognized 
that this feeling would be a huge draw. Our job was to communicate this 
feeling to targets who may never have visited the island before.

ReALITY: Outstanding ROI and unsolicited attention.
Our campaign “Linger Longer” was aesthetically elegant and emotive, just 
like Wolfe Island itself. As a result of our campaign, the number of full time 
residents increased by 4.8%. Inland property values soared by 30% and an 
impressive 40% for waterfront plots. Our campaign garnered unsolicited 
coverage in Toronto Life magazine and Enroutes Magazine. Premier 
McGuinty was even quoted as saying that Wolfe Island was “batting a 
thousand” in regards to our tourism marketing efforts. 

“...Well, so far, Wolfe Island is batting a thousand. 
They’ve opened Big Sandy Bay, revamped their 
tourism marketing and they’ll soon be home to 
Ontario’s largest wind farm.”  
Premier Dalton McGuinty - Speech to the Rural Ontario Municipalities 
Association and the Ontario Good Roads Association, February 21 2006.
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